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EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (SECOND SEMESTER)
MARKETING - IV LEVEL 4

[Time: As per schedule] [Max. Marks: 50]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(SECOND SEMESTER)

b. Name of the Subject : MARKETING - IV
c. Subject Code No : 1908060402040010

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature
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Answer following questions in brief (Any Five)

A. ¥ldsel @dldl elRlletl (alay usiR) eslidl.
Mention various types of products related to income.

B. o1& U&l2L AHo WLeld(l Ve l2l dA dslad Ul
Differentiate public product and private product.

C. uzletal oo (sul g 82
What is test marketing?

D. W22 UdQl 224 gj?
What is market penetration?

E. ulog(xll g 82
What is publicity?

F. eRsloysd sluel g 82
What is competitive advantage?
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Q.2 Ugllell ([alay uRHIN Gelel Uled uHodl.

Q.3

Q.4

Explain various dimensions of product with examples.

¥{gql
OR

1) 515 Ve 12l vial GUELSAL VelRlell w1H 1R Vel of do(l52L yHxdl.
Explain classification of products on the bases of industrial products and
consumer products.

Uel2l 39{15201e{l A-{la{) AU Vel dolddl Huesdl,
Explain the adopter categories and product hierarchy.

¥{eql
OR

ocflofl 5231e] UAeA] AlAct12 UUL 5.
Discuss diffusion of innovation in detail.

oflAstiHiell S1FUBL 0l U2 25 olly quil.
Write Short Notes on Any Two of the Following.

A. GR(SUL VAR
Marketing Communication

B. dulQl qfey
Sales promotion

C. &3s16Ysd s1uel 251dl _Awdl
Sustaining a competitive advantage
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